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YT1¢ mapaKdTe mpotdoelg, ond A.l uéxpt kar A.6 va ypayeTe GTO
TETPAOL0 GO TOV aplOud ¢ Kabeptde Kot oimAa tov ) AEEN XQXTO, av
N tpdtacn eival cwot, 1 AAOOL, av n mpodTacn eivar AavOacuévr.

Al H mapayoywkn Aettovpyion eivor 1010iTEPO  ONUOVIIKY]  OLPOV
eCacparilel Pactkodg mOPOVE MOV ElvOl AMOPOITNTOL YOO TNV
avadmTuEn  TOV  OPUCTNPOTNTOV WG  EMXEIpNONG M €VOC
0pYOVIGLLOVD.

Movaosg 4

A.2 "H amotehecpatikomro ek@pdlel ToV TaALO MitELENG TOV GTOY OV

1o Emtyeipnong
Movaosg 4

A3 0 clotepikdc EAEYYOCT QPOPA TN VOMIKT ~ DIOYPEMGT  TNG
emyEeipnone - va - eueaviCet — tn  OpacTNPOTNTO - TG UE
YPNUATOOLKOVOULKOVG OPOVG.

Movaosg 4

A4 To mpoypappo mowAnceov kabopiletonr amd TOVE YEVIKOTEPOUC
OTPUTNYIKOVC TPOCAVATOAIGLOVS TNG EMYEIPNONG LE YVOUOVO, TNV
emitevtn TOV EMUEPOVS GTOYWV.

Movaosg 4

A.5 H dwiknon npocomikod unopei va Bewpndei og Aettovpyia
evieADG EexwploTn amd TIC VTOAOITES TNG EMLXELPNONG.
Movaosg 4

A.6  H dOvaun tov ny€tn TpokvnTEL 0o TN BEGN MOV KOTEYEL WG ATOUO

oTN OL0IKNTIKT tEpapyia.
Movaosg 4
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2TIG TOpOKAT® TPOTaoel, amd A.7 péyxpt kot A9, va yphyete o610
TETPAOL0 GO¢ TOV apBpd ¢ mPdTacnC Ko SimAd TOV TO YPAUUN TOL
OVTIGTOLYEL 6T GOOTY AmTAVINOT).

A.7 H xatavopr kaOnkoviov 6e pio Entyeipnon 1 opyavicro apopa T
Aettovpyia

™ dtevbuvong

TOL TTPOYPOLUUOTIC OV

™G OPYAVAGONS

TOV EAEYYOL

»= ™8

Movaoeg 6

A.8 H dudBeon tov epyalopévov yia anddoon enmnpedletor HETOED TOV
GAA®V Ko ot TO TEPLEYOUEVO TNG EPYOUCIAS TOVS. AVTO amoTeEAEL
otolyeio ¢ Bewpiog :

tov Lewin

tov Herzberg

TWV TPOGOOKIDV

TOV ovoyKov tov A. Maslow

= ™R

Movaoesg 6

A9 To Beopuko mhaicto cOUO®VA [lE TO OO0 AELTOVPYEL TO KPATOG
AV KEL GTO

a. TOALTIKO mEPIBAirov
B. vouko mepipdiiov
Y. KOW®OVIKO meppaiiov
0. moArTioukd mepiPdiiov
Movaoeg 6
A.10 T elvar n ootk owovopkn apyn ;
Movaosg 4
KOL TU 1] «a0paTn» OLOIKNTIKY AElTovpyid |
Movaosg 4

OMAAA B

B.1 Tivrmootpilovv ot R. Cyert kot S. March, ce oyéon pe tovg
GTOXOVC TMV EMYEIPNGEDV KAl TOLOL GLUTEPAGUATO TPOKVITTOLV |
Movadeg 10
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B2 Tu puBuiler, ywoti &xer polo KaBopIoTIKNG ONUAGIOC KoL OO0l Ol
okonoi ¢ Atoiknong Iapaymyng ; (va un yiver avoapopd 6To
oxnua)

Movaodeg 15

B.3 a. Tieivon 10 «uiypo marketing» (marketing mix) ;
Movaosc 8
B. Tiyvopilete ylo ta Kavaiio Sovoung ;
Movadsg 7

B.4 Tlow xpriowa otoyeio mpokdmTouy amod ) Bewpio Tov A. Maslow;
Movaodeg 10

KaAn EmiTuxia
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